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Welcome to this NPTEL online certification course on artificial intelligence in product.
Now we are talking about module 50, and we will be discussing Al-powered advertising,
specifically part 11, which covers Al in promotion, advertising, and distribution for
product management. So, let us look at the module overview. We will start with
understanding key advertising innovations and trends in Al. Then we will move on to
recognizing the importance of Al in advertising and exploring current applications of Al
in advertising.

We will identify core components of Al for advertising, learn steps to implement Al in
advertising, examine the advantages of using Al in advertising, and then analyze Al use
cases in advertising. So, to start with the introduction, Al-powered advertising refers to
the use of artificial intelligence technologies to optimize and automate the creation,
targeting, delivery, and management of advertisements. Al enhances the advertising
process by analyzing vast amounts of data, identifying patterns, and making decisions
that drive more effective, personalized, and efficient ad campaigns. Artificial intelligence
is now the secret sauce

in the advertising world. It is like having a super-smart assistant that tackles tasks
requiring human-like intelligence—thinking, learning, problem-solving, and decision-
making. Now we will look at key advertising innovations and trends. As 2024 dawns, the
digital marketing landscape has been revolutionized by emerging trends from 2023.
Personalization

Artificial intelligence and immersive technologies like augmented reality or virtual reality
have taken center stage, vastly enhancing user engagement and broadening the horizons
of marketers. These advancements promise a transformative impact on strategies and
industry standards for years to come. The global digital advertising market was valued at
$601.8 hillion in 2023. With media ads accounting for 67.1% of overall expenditure.
Clearly, digital advertising is a lucrative industry, and it is no surprise that more
companies are



finding ways to capitalize on this trend. The first of these trends is Al-generated and
personalized advertising. The first thing we will talk about today is Al in content
creation. Advertisers are leveraging Al to generate personalized ads based on user data.
Al tools can

produce custom visuals, targeted messages, and even full video ads at scale, tailoring
them to specific audience segments or even individual users. Then comes predictive
personalization. Al is being used to predict what kind of ads or messages a person will
respond to based on their past behavior and interests. This can be applied across channels
S0 users get consistent relevant messages, whether they are on social media or any other
channel.

The second trend is interactive and immersive experiences. So, we will start with
augmented reality ads. AR ads, where users can try on products like makeup or clothing
or place items in their home virtually, are gaining popularity, especially on social media
platforms like Instagram and Snapchat. The second thing happening here is virtual reality
and metaverse advertising. With the growth of virtual worlds and the

metaverse, brands are creating VR experiences and hosting virtual events, allowing users
to interact with their products or services in new ways. The third trend is shoppable ads
and social commerce. So, we will start with in-app purchases. Social media platforms are
doubling down on shoppable content, allowing users to purchase products directly within
an app, reducing friction in the buyer's journey. Then comes live-stream shopping.

Following trends popular in Asia, livestream shopping events allow influencers and
brands to showcase products live, with viewers able to ask questions and make purchases
in real time. The fourth is short-form, snackable video content. So, we will start with
TikTok and short videos. Platforms like TikTok have set the standard for short, engaging
videos, influencing ad formats across social media. This style of storytelling is often
informal and entertaining, resonating particularly with younger audiences.

Next comes user-generated content. Ads that feel authentic and community-driven, often
using real people or influencers instead of professional actors, continue to be more
engaging and trustworthy to audiences. The fifth trend is sustainability and social
responsibility messaging. And we will start with eco-friendly and ethical advertising. As
consumers become more environmentally conscious, brands are increasingly highlighting
their sustainability efforts.



Transparency about sourcing, production methods, and environmental impact is being
emphasized in ad messaging. Next is social responsibility. Advertisers are aligning with
social causes or taking a stand on issues that matter to their target audience, which can
increase brand loyalty among consumers who prioritize these values. The sixth trend is
influencer evolution: micro and nano influencers.

So we will start with community-based influencers. Brands are shifting from large
celebrity influencers to micro Micro are those who have 10,000 to 100,000 followers, and
nano have 1,000 to 10,000 followers. These kinds of influencers often have more loyal
and niche followings. Then comes authentic partnership.

Advertisers are opting for genuine collaborations that feel less like ads and more like
endorsements, as audiences respond better to influencers they feel a personal connection
with. The seventh is data privacy and ethical advertising. We will start with contextual
advertising, as increasing restrictions on third-party data and cookies force a pivot to
contextual ad targeting. This serves ads based on the content the user is currently viewing
rather than personal data. With greater transparency in data use, users are more aware of
how their data is being used, so brands are incorporating transparency messages to show
how they handle and protect user data to build trust. Next comes voice and audio-first
advertising. We start with voice search optimization.

With the rise of smart speakers and voice assistants, brands are optimizing content for
voice search, creating ad experiences that users can interact with using voice commands.
The next is audio ads and podcasts. Podcast advertising is growing rapidly, and with it,
brands are creating audio-first ad campaigns. These often include host-read ads, which
can feel more like recommendations from trusted voices. The ninth trend is Al-enhanced
creative testing and optimization. Here, we will start with real-time ad adjustments: Al
can analyze ad performance in real time, making adjustments or recommending changes

on the fly to improve engagement. This dynamic creative optimization allows brands to
adapt quickly to what's working without manual intervention. The next is A/B testing at
scale. Al tools enable large-scale A/B testing with variations of ads to determine the most
effective messaging, visuals, and calls to action for different demographics. The tenth is
gamified advertising and rewards.

So, gamification elements—adding game-like elements to ads, such as quizzes, puzzles,
or point-based rewards—keep users engaged and encourage interaction with the brand.
Ad rewards in loyalty programs. Ad reward-based ads that offer users points or discounts



for watching an ad or engaging with content help increase engagement and brand loyalty.
Now, let us look at why you need Al for advertising. So, Al is an absolute must if you
want to win in the new landscape of modern programmatic advertising.

Thanks to the internet and programmatic advertising, we now have the ability to reach
consumers across hundreds of digital platforms. We also have the ability to target them
based on hundreds or thousands of demographic and behavioral data points. We can even
test hundreds or thousands of different ads to see what they respond to best.
Unfortunately, humans are not good at managing any of this. Make no mistake—we are
great at being strategic and creative. This served us well in the Mad Men days of
advertising, when a smart idea and clever slogan meant your ad campaign would succeed.
Today, we are still integral to strategizing and creating unforgettable ads, but we are not
good at the rest of it.

We cannot analyze all the data we now have quickly enough to take action to improve
campaigns. We cannot manage hundreds or thousands of ads, targeting, and budget
variations to get the best results. And we certainly cannot find new customer
opportunities in a sea of data. Al can do all of these things and more. Next comes where
to use Al in advertising right now.

One of the biggest hurdles of experimenting with Al advertising is knowing how to get
started. Here are four ideas to consider that are already widely used and easier to adopt
than you might think. The first is programmatic advertising. Why not use Al to automate
your buying and selling of ad inventory on platforms like Google? Automating enables
real-time bidding and optimization for better ad placement and performance at a fraction
of the cost for advertisers.

Invoca's conversation intelligence platform can help with this by adding call conversation
data to your programmatic bidding strategy so you can make bids that give you more call
conversion at a lower cost. The second is chatbot advertising. Al-powered chatbots
interact with potential customers in all sorts of ways on messaging platforms or website
24 by 7, 365 days a year. Chatbots can be loaded with pertinent information designed to
generate sales, leads, offer customer personalized recommendation, upsell or cross-sell,
answer inquiries, and drive conversation among the many companies finding success
with using chatbots. Chatbots for marketing and advertising are Domino's, HelloFresh,
and Sephora.



The third is voice search optimization. Stats suggest that nearly three-quarters of
customers prefer to use their vocal cords to question search engines rather than their
digits. Voice search is here to stay, and advertisers can optimize strategies for voice
search now by using Al-based natural language processing. tools to understand and
respond to voice queries effectively. Then comes dynamic ad creation.

Ads created by Al can be generated dynamically based on user data such as location,
interests, or previous interactions to create highly relevant and engaging ads on Google,
Snapchat, Facebook, and many other platforms. What are the key components of Al for
advertising? Al in advertising is like having a secret weapon in your marketing arsenal,
fine-tuning strategies, and driving impressive results. Let us break down the essential
elements that make this possible.

So, the key components of Al in advertising include, first, Al ad campaign generation.
Imagine Al algorithms as your creative genius, whipping up ad copy, images, and videos
that hit the mark with your audience. By analyzing user behavior, preferences, and trends,
Al crafts ad creatives that truly resonate. Al ad optimization.

Al tirelessly optimizes ads for engagement and conversion rates by adjusting targeting,
ads, and placement in real time to maximize ROI and reduce wasted ad spend. Next
comes Al ad personalization. Think of Al as your personalization maestro, delivering
tailor-made ad experiences to each user. By leveraging user data and machine learning,
Al ensures ads are relevant and engaging, driving higher conversion rates.

These Al components work together like a well-oiled machine, creating a smarter, data-
driven approach to advertising. By generating compelling, creative, optimizing
performance in real-time and personalizing experience, Al supercharges your advertising
strategies helping you hit your marketing goals with precision and efficiency. Now let us
look at Al ad creative generation in more detail. Al is revolutionizing ad creative
generation, making the progress more efficient and effective.

Copy.ai, the world's first GTM Al platform, leads the charge by creating compelling ad
copies. Ad copy images and videos tailored to specific audience and platforms using
machine learning algorithms. Al generated ads creative shine in their ability to analyze
vast amount of data to identify patterns and trends in consumer behavior. This means Al
can craft ad content that truly resonates with the target audience, boosting engagement
and conversation.



Beyond text-based ad copy, Al also excels at generating visually appealing messages and
videos by analyzing successful ad creatives. And user preferences Al can wipe up unique
designs and layouts that grab attention and convey the desired messages effectively. The
benefits of using Al for ad creative generation are numerous. It slashes the time and effort
needed to create ad content freeing marketers to focus on strategy and optimization. Al-
generated ad creatives are data-driven, ensuring they are relevant and engaging to the
target audience.

Al Ad Optimization: Optimizing ad performance is crucial for success. Al significantly
enhances ad optimization by analyzing vast amounts of data and identifying patterns, and
making real-time adjustments to improve targeting and performance. Al algorithms
analyze historical data like user behavior, demographics, and ad performance to optimize
ad placements, formats, and targeting. By adapting in real-time, Al ensures ads reach the
right audience at the best time, maximizing impact and ROI. The key benefits of Al in ad
optimization include enhanced targeting accuracy. Al analyzes user data to create highly
targeted audience segments, ensuring ads reach the most relevant and receptive users.
Another advantage is real-time optimization. Al algorithms make instant adjustments to
ad placements, bids, and targeting based on performance data, ensuring optimal results.
Improved campaign efficiency Al automates ad optimization processes, reducing manual
efforts and allowing marketers to focus on strategic tasks.

Increased ROI: With better targeting and optimization, Al-powered ad campaigns often
achieve higher click-through rates, conversions, and overall return on investment. Al's
impact on ad optimization extends beyond traditional advertising channels. For example,
Al can also enhance sales prospecting by identifying higher-quality leads and
personalizing outreach efforts, leading to improved conversion rates and revenue growth.
Al Ad Personalization: Al in advertising wields the mighty power of personalization,
crafting ads that speak directly to diverse audiences. Al algorithms, fueled by a

treasure trove of data on user behavior, preferences, and demographics, tailor ad content,
placements, and timing to resonate with individuals or groups. Al-powered ad
personalization considers factors like browsing history, search queries, social media
interactions, geographic location, and purchase history. Al dynamically generates ad
variations to capture each user's attention and interest. Picture this: A sports enthusiast
sees an ad featuring their favorite athlete or team, while a fashion aficionado gets the
scoop on the latest clothing trends. This level of personalization boosts ad engagement



and effectiveness, leaving the generic one-size-fits-all approach in the dust. Research
shows personalized ads can skyrocket click-through rates, conversions, and overall ROI.

Now, how to implement Al for advertising? Implementing Al in your advertising strategy
requires careful planning and execution. The benefits of Al are clear, but integrating it
into your existing processes can be challenging. Here is a step-by-step guide to help you
successfully incorporate Al into your advertising efforts. Understand your current
advertising landscape and identify areas where Al can make the most significant impact.

This may include ad creative generation, optimization, targeting, or personalization. Once
you have Pinpointed these areas, start researching Al tools and platforms that align with
your needs. Then, set clear goals and objectives for your Al implementation. What do
you hope to achieve by integrating Al into your advertising strategy?

Whether it is increasing ad performance, saving time and resources, or improving
personalization, well-defined goals will guide your decision-making process. When
selecting Al tools, consider ease of use, integration with existing systems, scalability, and
customer support. Ensure the chosen tools align with your budget and can deliver
measurable results. Once you have chosen your Al tool, it is time to start the integration
process. Here is your step-by-step guide.

The first is to prepare your data. Al relies on high-quality structured data to function
effectively. Ensure your data is clean, organized, and easily accessible by the Al tool you
have selected. The second is to train your team. Provide adequate training to your
advertising team on how to use the new Al tools and how they fit into your overall
strategy.

Encourage open communication and feedback throughout the implementation process.
Third, start small. Begin by implementing Al in a limited capacity, such as a single ad
campaign or a specific audience segment. This allows you to test the tools, monitor
performance, and make necessary adjustments before scaling up. The fourth is to monitor
and optimize.

Regularly monitor the performance of your Al-powered ads and make data-driven
optimizations as needed. This may involve adjusting targeting parameters, refining ad
creatives, or reallocating budget. Fifth, iterate and expand. As you become more
comfortable with Al and see positive results, gradually expand its use across your
advertising efforts. Continuously evaluate its impact and make strategic decisions based



on data insights to ensure success. Keep these best practices in mind: start by aligning
with your overall marketing strategy and go-to-market approach, maintain human
oversight and control over Al-generated content and decisions, and regularly update and
maintain your data to ensure Al accuracy and effectiveness.

Stay informed about the latest Al trends and best practices in the advertising industry.
The common mistakes to avoid include implementing Al without a clear strategy or goal,
relying solely on Al without human input and oversight, neglecting data quality and
organization, and failing to provide adequate training and support for your team. By
following these step-by-step guides and keeping best practices in mind, you can
successfully harness the power of Al to enhance your advertising efforts and achieve
better results. Now, we will look at the benefits of Al for advertising.

Al has turned the advertising world on its head, delivering a treasure trove of benefits that
turbocharge marketing strategies and elevate results. So, let us dive into the standout
benefits of Al in advertising. The first is increased efficiency. By automating tasks like ad
creation, targeting, and optimization, Al frees up time and resources.

This means marketers can channel their energy into strategic planning and creative
development, where the real magic happens. Another advantage is improved targeting. Al
sifts through mountains of data to pinpoint the perfect audience for your ads. With
machine learning algorithms in its toolkit, Al predicts user behavior and preferences,
allowing for laser-focused targeting and personalization.

The next benefit is enhanced ad performance. Al is the ultimate campaign optimizer.
Constantly tweaking ads based on real-time data to ensure top-notch performance. It fine-
tunes bids, placements, and creatives too. Supercharge ROl and cut down on wasted
spend.

Every ad feels like it was made just for you. Personalized user experience. Al crafts
dynamic, personalized content at scale, drawing from individual user data. This
personalization boosts engagement and conversion rates. Valuable insights.

Al-powered analytics. Offer a deep dive into campaign performance, user behavior, and
market trends. These insights empower marketers to make data-driven decisions and
uncover new growth opportunities. Now let us look at some use cases for Al in
advertising. And we will start with buying and placing programmatic digital ads.



Today's advertising relies on program to target and deliver ads in real time across the
internet. Al is critical to the Infrastructure that underlies advertising products on many
platforms, though you may not always see it. Modern programmatic platforms often use
Al to manage real-time ad buying, selling and ad placements. In fact, all digital
advertising exchanges and platforms use artificial intelligence to relegate the purchase
and sale of advertising in real time.

That includes programmatic exchanges, third-party networks, and advertising on
platforms like Facebook, Instagram, and Snapchat. You won't find these exchanges,
services, and platforms revealing how their Al algorithms work anytime soon though. But
that is the point. Even behind the scenes, artificial intelligence dictates how your ad spend
gets used, who sees your ads, and how effective your overall campaigns are. For
example, Facebook advertising, especially ad frequency and relevance scores.

These two numbers are key pieces of data that Facebook algorithms use without human
involvement to indicate how much you pay and how your ads are displayed. The second
is optimize advertising budget and performance. Performance optimization is one of the
key use cases for Al in advertising. Machine learning algorithms are used by
commercially available solutions to analyze how your ads perform across specific
platforms, then offer recommendations on how to improve performance. In some cases,
these platforms may use Al to intelligently automate actions that

you know you would be taking based on best practices, saving you significant time. In
other cases, they may highlight performance issues you don't even know you had. In the
most advanced cases, Al can automatically manage ad performance and spend
optimization, making decisions entirely on its own about how best to reach your
advertising KPIs and recommending a fully optimized budget. In another case, there
exists at least one platform that allocates ad dollars automatically across all channels and
audiences.

So, human being can focus on higher value strategic tasks rather than manual guesswork
about what works and what does not. Your ad targeting matters just as much as if not
more than your ad copy and creative. Thanks to the platforms like Facebook, LinkedIn,
Amazon, and Google, you have a seriously robust set of consumer data with which to
target audience, both through desktop and mobile advertising, but manually doing so is
not always efficient. Al can help here, you know, of at least a few Al systems that look at
your past audience and ad performance.



With this against your KPIs and real-time performance data coming in, then identify new
audience likely to buy from you. The third is create and manage ads for you. Al-powered
systems exist that will partially or fully create ads for you based on what works best for
your goals. This functionality is already present in some of the social media platforms
which use some intelligent automation to suggest ads you should run based on the links
you are promoting. Al tools today excel at getting all different types of marketing
language and that includes the short, punchy copywriting that often succeeds in digital
advertising.

These systems leverage natural language processing and natural language generation in
Al-powered technologies to write ad copies that perform as well as or better than human-
written copy in a fraction of the time and at scale. We often see brands have great success
by having their human copywriters work together with Al counterparts, with each
refining the other's copy and exchanging ideas. The result is something better than what
human or machine ad copywriters can produce on their own. The fourth is to generate ad
variations automatically.

Using Al, you can generate ad variations automatically. That means you can provide a
single ad to an Al tool, and it will generate multiple variations of that ad. Those
variations could include different ad sizes and formats to adhere to different platforms.
They may include different designs and creative elements based on all the various
campaign ideas you and your team have produced. By automating the creation of ad
variations,

the company saves on design costs and time. The Al-generated ads reach the right
audience with personalized messaging, leading to higher conversion rates and better ad
spend optimization. The fifth is to generate ideas and videos for ad creatives. Al is
getting increasingly good at generating images and videos for your ads. Popular image
and video generation tools are wowing audiences online as people share stunningly
creative, artistic, and photorealistic results using off-the-shelf technology.

It is just a year or two. These tools have grown in sophistication by leaps and bounds. We
are quickly approaching A world where you no longer have to spend a huge amount of
time, money, and energy creating breathtaking visuals that capture an audience's
attention. Al tools can create high-quality images and videos in minutes, significantly
reducing the time required for traditional production methods.



For instance, platforms like ZebraCat can generate complete advertising videos from text
inputs. Including visuals, voiceovers, and music, allowing marketers to respond quickly
to market changes. Many Al platforms offer a variety of templates that simplify the ad
creation process. For instance, Hotspot's Clip Creator provides users with customizable
templates that can be tailored to fit various tones and styles, enabling quick adjustments
while maintaining brand consistency. The sixth is personalized ads based on what
motivates consumers.

With Al, you can highly personalize your advertisements based on what motivates
consumers. Al solutions exist today that can understand the language and content that
motivates different types of people, then automatically adjust your ad content to reflect
those motivations. For instance, user A may respond better to language that emphasizes
discounts and value, while user B may respond better to language that excites and
delights them. Al can actually tell the difference. Then tailor your generic advertising
messages in different ways to appeal to each of these users.

The seventh is to predict the effectiveness of ads in advance. Al predictive capabilities
unlock a number of superpowers, including advertising. Using Al trained on vast
amounts of proprietary ad data, we can begin to predict how effective our ads will be
before they even launch. That is because Al can extract signals from millions of
successful campaigns and apply these to new ones. In the past,

We simply guessed at what ad elements would appeal most to our target audience. Now
we have the ability to get far more predictive using Al. Al systems can continuously learn
from ongoing campaigns, adjusting predictions based on real-time performance data. This
adaptive capability ensures that predictions remain relevant as consumer behavior and
market conditions evolve.

The eighth is to spy on the competitor's ad strategy. As an advertiser, you don't operate in
a vacuum. Even with a winning campaign, you still face stiff competition from other
advertisers trying to either reach your audience with unrelated offers or actively compete
in your market. Al tools exist today that allow us to essentially spy on your competitors'
ad strategies. These tools use Al to develop a full picture of which ads your competitors
are running on which platforms, as well as how much they are spending and on what.

Offers they are promoting. The ninth is retargeting. Retargeting is a powerful tool that
allows you to reach consumers after they have left your website or interacted with you in
some way. It makes it easy for people who have already shown interest in your product or



service to come back and convert into paying customers. Al retargeting gives you the
ability to build and maintain a more targeted audience by analyzing user behavior,
browsing history, and other data points.

This allows you to deliver personalized ads that are most likely to convert. It is important
that this is done in a way that aligns with your brand and does not come off as spammy or
invasive. In a real-life example, Carry4Taiwan used Applier's Al retargeting solution to
increase its website conversion rate by 20%. One of the tactics used was strategically
offering coupons based on what the user was looking for previously, moving them from
the

consideration to the buyer stage. The tenth is leveraging Google's Al for paid ads. Google
has been at the forefront of Al innovation, and their tools and features can supercharge
your targeted advertising efforts. Dynamic ads powered by Google Al automatically
generate personalized ads based on user behavior and preferences. Additionally, Google's
Al features can optimize bidding strategies and provide actionable insights to improve
your advertising performance.

Google launched a PMAX campaign that advertises across all of Google's networks. It
utilizes machine learning with the goal of increasing advertisers' presence and
conversions. Smart bidding is used, and ads are shown in the format most likely to
perform best for each placement. With a PMAX campaign, you are able to serve ads that
are tailored to your audience's search intent, increasing the chances of them making a
conversion. Google Generative Experience: The Google Generative Experience provides
an immersive search experience for users, similar to Bing's Al-driven search results.

It combines personalized answers to queries along with product suggestions that help
with whatever the user is looking for. Optimizing your ads for this new direction of
internet searches will help your product stand out from your competitors. Let's say
someone is searching for a new town bike to buy. Google will provide bikes in their price
range, along with information like what to look out for when making a purchase.

New Al video campaigns. Google has two new campaign types called demand generation
and video view. Because they are built with Al, they inherently create personalized ads
for your audiences. Demand gen will take your top-performing content and use it to
customize the ad creative, then show it to new audiences who are similar to your existing
ones.



VideoView will use a single campaign to store your ads on YouTube in all video formats
while users stream videos in their video feeds and in Shorts. Eleventh is leveraging
Meta's Al for personalized ads. Meta, the parent company of Facebook and Instagram,
offers a wide range of Al-powered advertising tools that can help you personalize your
ads and reach the right audience. They continue to innovate and offer more Al tools to
their users. For automated ads, here are some of the questions you will answer.

Do you have a website? Do people buy products on your website? Do you get leads
through your website? Where is your audience located? What are some topics your
audience might like?

The more you use automated ads, the more it learns what is most likely to work for you
and will provide additional improvements to your ads along with suggestions. So, you
will be able to generate up to six ad versions, and then Meta will show you the best-
performing one over time. Get audience suggestions tailored to you that become more
and more specific. Get budget recommendations most likely to bring you the best results.

Audience Network extends your reach across various platforms. According to a study by
Meta, people were eight times more likely to convert if they saw ads across Facebook,
Instagram, and Audience Network. Rather than just seeing ads on Facebook, you can use
Audience Network targeting to reach goals like increasing traffic and conversions
through image, video, and carousel ads. Lookalike Audience is a machine learning tool
that discovers new customers who share similarities with your existing audience. Existing
ones.

This helps customers achieve better ROl on their campaigns. Al Sandbox: As Meta
continues to develop its Al offerings, more tools are becoming available. One is
Background Generation, which creates background images from text inputs, enabling
advertisers to quickly try various backgrounds and diversify creative assets. Image
Outcropping adjusts creative assets to fit different aspect ratios across multiple surfaces,
like Stories and Reels, reducing the need for repurposing. Text Variations generate
multiple versions of text to highlight key points in advertisers' copy, allowing for tailored
messages for specific audiences.

The twelfth is Amazon and e-commerce Al ads. Amazon is leveraging Al to enhance its
advertising capabilities, particularly in e-commerce, by introducing a suite of generative
Al tools. These tools streamline ad creation and improve targeting. Here are the key
developments and strategies. Generative Al for content creation.



Amazon Ads now offers generative Al tools for creating images, videos, and audio ads.
Advertisers simply input product details, and the Al generates tailored content for
platforms like Vine Video and Twitch, reducing ad production time and cost. Video
Generator and Live Image Features: The video generator can transform a single product
image into a custom video ad in minutes, highlighting key selling points. The live image
feature adds dynamic elements to static images, such as steam rising from a coffee cup,
enhancing visual appeal. These tools are currently in beta but

aim to make video advertising more accessible for small and mid-sized retailers. Al
Creative Studio: Amazon introduced an Al Creative Studio that consolidates all
generative Al tools into one platform. This allows advertisers to conceptualize, create,
and refresh ad content easily across different formats. The studio supports seasonal
updates and trend-driven content generation, ensuring ads remain relevant. Audio Ads
Generation: Audio generator tools enable advertisers to create audio ads quickly from
product details.

This feature aims to lower barriers for audio advertising, allowing brands to reach
broader audiences. So, to conclude, we have discussed key advertising innovations and
trends in Al. Then, we have covered why Al is essential for modern advertising. We have
explored where Al can be applied in advertising right now. We have also discussed the
key components of Al for effective advertising.

Additionally, we viewed steps for implementing Al in advertising. We then discussed the
benefits of using Al for advertising. Finally, we examined use cases, demonstrating Al's
impact on advertising strategies. These are some of the differences from which the
material for this module was taken. Thank you.



