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Lecture-34
Health Education material Part 11

In this session on the course of basics of health promotion and education intervention. We are
going to talk about some more health education material.
(Refer Slide Time: 00:26)

CONCEPTS COVERED

+ Points to be considered while designing and developing communication
malterial for Heallh Promation & Education

+ Using visuals in Communication material for Health Promation &
Education

+ Pretesting Communication material for Health Promaotion & Fducalion

+ Readabllity assessments of Communication materlal for Health Promotion

& Education
+ Developing communication matenal for Health Promotion & Education in
soclal media
0 :

The concepts covered would be the points to be considered while designing and developing
communication material itself for health education and health promotion. Using visuals in
communication material, testing these methods, pre-testing these methods before use, readability
assessments of communication material for health promotion and education. And finally, how do
we develop communication material for social media which has now gaining increasing
importance in conveying messages in health.

(Refer Slide Time: 01:11)
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Material Used for Communication in Health Promotion & Education

Designing anc developing ¢

murecalion materials Lo increase knowledpe e brng about a change in beliefs, atfiludes,
or behaviors requees messages thal are clear, relevant. and appeopnate for the miended susence
Points to be considered while designing and developing communication material:

v The number of megsages should be kmited. Not be more than three of four main ideas per document

focusing on what the audience reeds to knaw and do. Delails that are only rece to knaw, shou

e skpped Eg
n a brochure on haw o prevent HIV infaction the audience nead not ba told how and when HIV was discovered
Instead, they shoukd be told what to do 10 prevent

v Develop one idea fully before moving to the next idea, People are confused when messages skip back and
forth between ideas

¢ Avold lengthy lists. Short lists {37 items) should be made with bulets Peopie with lmited reading skills fend 1o
forpat kams In longer lists

¥ The audwnces should be told what thay will gain from understanding and using the matenal,

v Audience should know - “WWhal is it foe me?

v For oxample: 'Yau wi leam what to do to have a heathy pregnancy and ways fo prevent pessi
(' ) @. ) )

So, material is used for communication in health promotion in education, we have already

discussed several types of material which are used. Designing and developing communication
materials is basically intended to increase knowledge or to bring about changes, changes in
beliefs, changes in attitudes, changes in behaviours. And all these require messages which have
to be very clear, which have to be relevant and which have to be appropriate for the intended

audience.

So, it all starts with and ends with the audience which is so very important. So, there are points to
be considered while designing and developing this communication material. What are they? One
is the number of messages, sometimes we tend to overdo things, it is just because | know or |
feel all this should be said that we cram one type of material with a lot of messages. That will not

lead to the intended changes or comprehension.

The number of messages should be limited not more than 3 to 4 main ideas per document. We
already from the formative research in the earlier stages we would be knowing what the audience
needs to know, what the audience needs to do. So, just based on that what is the absolute must
know and must do, those should be included. Details that are only nice to know should be
skipped. For example, if you are producing a brochure on how to prevent HIV infection, we need

not tell the audience when and how HIV was discovered.
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Instead, just what to do to prevent it, that is most important and that should be included. So, the
number of messages have to be limited let us start controlling what we want them to know and
do and that also should be based on the formative research which we conduct on what they
already know and do. Second thing is develop one idea fully before moving on to the next idea,

partially saying something then going to something else.

Then again going to something else, this actually is the skipping between ideas is very harmful
for people to understand, they are confused. So, people get confused when messages skip back
and forth between ideas. So, once you are telling them that this is what is happening, second is
you have to do this, third again is related to something related to knowledge fourth you go to the
attitudes which you need to develop, no.

So, develop one thing fully before moving to the next idea. In order to do that the only thing
which you have to remember is whatever material you use one material conveys limited number
of messages with one idea that is the best rule which you can follow. Avoid lengthy lists, usually
we try to cram in as much as possible but it is better to have a short list, 3 to 7 at most with
bullets.

Particularly people with limited reading skills they will forget if we give long lists and elderly
people also tend to forget, so long lists are of no use. The audience actually should be told in the
message it should be clearly said what the audience will gain from this material, how will it help
in their understanding? How will it help in their using this? How can they use this material in

future? So, that has to be clearly told to the audience.

The audience also should know what is in it for me, how do I gain from changing my behaviour
or improving my knowledge or doing this accessing the service, utilizing the service. So, clearly
this has to be conveyed, so the idea with limited number of messages clearly mentioning what
the audience should do and what are the promises, there should be a promise that well, if you go

for regular antenatal checkups, you will have a healthy baby in the end.
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This sort of promise, what is in it for me, how does it help me? That should be clearly stated. So,
you see | have given you an example after you go through this material you will learn what to do
to have a healthy pregnancy and ways to prevent possible complications. So, | know if | read
this, I will learn how | can have a healthy pregnancy and how | can prevent possible

complications, simple.

So, I will have to focus on this idea how to have a healthy pregnancy step 3 to 7 and how to
prevent possible complications again within 3 to 7 bullets. Develop one idea first fully, move to
the next idea next fully, so this is how we should develop and communication material, so that it
becomes easily understood, usable, doable.

(Refer Slide Time: 06:50)
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Material Used for Communication in Health Promotion & Education
Text Appearance

Font sizes between 12 and 14 ponls shoud be used Okler people and pecple who have fouble reading o seeing need
arger prind, For hoadings, the font size shoutd be ¢ least 2 points larger than the main taxt size

Font Style: For the body of the taxt use fants with serifs. Seril fonts are usualy easler to read because the serif makes the
ndividual letters more distinchve and easier for aur brans to recognize quickly. Sans serif fants can be used in headings
and subheadings Sans senl is moee readabie when the type must be small or when used on & web sie

+ Do not use FANCY or script lettering.

* Use both upper- and lower-case letters, Do not use ALL CAPS. ALL CAPS ARE HARD TO READ.

+ Use grammatically correct punctuation

* Use bold type to emphasize words or phrases

* Limit the use of itabes or underlining. They are hard to read.

+ Uso dark lotters on a light background, Light text on a dark background Is harder to read

on :

Now the text appearance, again this is something which we tend to overlook but font sizes

between 12 and 14 points should be used, nothing smaller than that. In fact, older people and
people who have trouble reading or seeing need larger print, for headings it should be 2 sizes
more than the text size. Now, so remember if you try to cram in too much the font size goes

down and it does not serve it is purpose at all.
Font style, now for the body of the text usually when for prints as well but even for projected

material one has to use fonts with serifs. It is better to use that because serif fonts are easier to

read, serif makes individual letters more distinctive, easier for the brain to recognize quickly.
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Sans serif you can use in headings and subheadings but Sans serif is more readable when the

type is small and can be used in websites, do not use fancy or script lettering.

That we can keep for our other purposes but not for use in print material for the communities.
Why because they are difficult to read, all fancy lettering, all script letterings are difficult to read.
And if you just do a testing, you would find that they are interpreted in very different ways
because they hardly know how to read. Use both upper- and lower-case letters do not use all

caps, all caps are very hard to read, this is proved.

Use grammatically correct punctuation; please take care to edit the material carefully before
sending it for printing. Use bold type to emphasize words or phrases, only for emphasis but the
entire thing in bold is not right also. Limit the use of italics or underlining again it has been
proved that italics or underlining is hard to read. Use dark letters on a light background

particularly those using PowerPoints should be very careful about this.

Light text on a dark background is harder to read, it might be nicer to see but it is harder to read,
so use dark letters on a light background.

(Refer Slide Time: 09:20)
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Using visuals in Communication material for
Health Promotion & Education

Photographs are bes! for showing “real life” events, people, and emations
Sinple dlustrations of line drawings work besl for

+  shawng a procedure (drawing blood)

v gepching socaly senaibye ssues (dug addchon)

+  ouplaining an Invisibie or hard-1o-56 evant (aborne transmission of fuberculosis),
Abstract illustrations should be avoided becauta they can be misintarprated,
Cartoons may bo good to convey humor or set 8 more casual tone. However, carloans shoukd
be used with caubion, nol &l audwences understand them o might lake them senously

¥ Only one message should be presented per visual, When several
IMeskBges are conveyed in coe asusl, sudences may mss same of 4l
of the messages
¢ Visuals should be labelled with caplions, Visusls snd capbong
should be placed near retated taxt to halp emphasze or explain the tax!,
Visuals thal merely decorale or are foo abstract should nol be used.
¥ Visuats should show te schions thel ihe audience should take Images
that show what the audience should not do should not be used. r R 1
»

Ol\i) .

Now there are visuals also used in communication material for health promotion and education.

fod

We use photographs, photographs are best for showing real life events, people, emotions, one
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photograph can take the place of 1000 words if it is taken properly and used properly. Now we
also use simple illustrations or line drawings, sometimes if it is a procedure like drawing blood,
the steps of drawing blood, it is better to use line drawings because it can be seen and understood
better.

Or perhaps depicting socially sensitive issues where you cannot go and take photographs and
often the situation is such that in actual situations you cannot take pictures of drug addicts.
Explaining an invisible or hard to see event, say airborne transmission of tuberculosis, how can
you take a photograph? So, you have to use line drawings for these situations, abstract

illustrations though they are artistically superior, it is to be avoided in print material.

Because abstracts can be misinterpreted, visual literacy is something which varies, it is not
related always to your educational literacy. Visual literacy depends upon how much familiar we
are with that object, how we have seen it. In fact, many studies have been done in visual literacy
and people like, there were wonderful findings like which are very, very truly retrospective

thinking.

Like when people in a particular area who had never seen a refrigerator was shown one during
training in cold chain, most of them inferred that it was an Albia because they never saw a
refrigerator. There are places where bananas do not grow, so when they were shown a say a
dozen of bananas, they said it were fingers, so it all depends on how familiar the audience is with

that image.

So, abstract illustrations are actually people are not very familiar with them, so they are
misinterpreted commonly. Cartoons, cartoons are good we are always looking at cartoons
everywhere in the daily newspaper as well, it conveys humor, it sets a casual tone. However,
humor is a double-edged sword, what is humorous for one might not be so for the other. So,
cartoons have to be used with caution, all audiences might not understand them, they might take

it seriously, they might think that they are being ridiculed at.
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So, cartoons can only be used in very select populations after a lot of consideration. Repeatedly
the importance of limiting the number of messages is being emphasized; only one message
should be presented per visual. When several messages are given in one visual the audience
misses some of them. So, it is good to be miserly in putting across messages, use only one in one

visual, visuals should have captions, nothing is self understood.

Visuals and captions should be placed near the text to help emphasize or explain the text, we are
using them with the text to explain the text further. If it is just to decorate or they are too abstract,
it is better not to use visuals because they distract. Visuals should show actions that the audience
should take, actually when you want people to do something it is better to show pictures of that.
Images that show what the audience should not do, we usually do not prefer showing the wrong

behaviours.

Like there are often pictures with a cross or a cancellation with a red pen of this food you should
not have and this food you should have. Put the food which a person which should have and
explain in text the food which they should not have. Because if you have that attracts attention
more the red cross or the red striking through and people tend to of those who cannot read
particularly are not able to distinguish between the 2.

(Refer Slide Time: 13:55)
[
Pre-testing

« All communication materlal, print, audio-visual etc,, should be ‘Pre tested'

o Pretesting is 8 process for determining 8 farget group's reaction (o and
understanding of health messages or behavior change information before
materials are produced in final form

o Pretesting reveals whelher messages and matenals sre approprate. 1t helps to
ensure that the malenals contan underslandabie [anguage, appeopriate Illustrations

ard effechve messsges

.f-)@ "
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So, to ensure all this what we would like all people to do, all people who use educational
material or would be using communication material is to test the material beforehand both print
and audiovisual. So, it is a very simple process for determining the audience’s reaction to, how
they react to, how? Do they at all understand the messages or the information before producing it

in final form?

Or even when you are trying it has been produced or you are using it in the local cultural context,
it is always good to test it out and send the feedback as to how it should be modified, so that the
intended audience understands it better. So, pre-testing reveals or say field testing reveals
whether messages and materials are appropriate. It will help to ensure that there is the language
is understandable, the illustrations are understandable and appropriate and the messages are
effective.

(Refer Slide Time: 14:59)

Pre-testing

Aspect Lo be What lo sssess Sample Questions
Pretested
Altractiveness  Whether the message # What do you lixe about Ihese message'materals?
matenal commands

atlention

» What do you nol like aboul this message/material?
» What was the first thing that caught your eye?
What does the message/ matenal say?
Comprehension  Wnether the information is What does the message! malenal spy
»Who do you think the message'matenal ls
gpeaking 10?
» 'What words/ saptences! imageas ara difficult to
uncerstand?

undersicod a5 inlended

Acceplance Vnether the molena s # Is theee anylhing  aboul Bus messageimatanal hal
culturally and socally you find offensive or inappropriale?

accaptable » I Ihare anything about this message/material that
SOMBONE I your comeundy may lind offensive g%
Inappropeiate?

So, where though pre-testing will again be considered in detail later on but we have to remember
that these are common things which people look at. The material has to be attractive otherwise
we will not have a look at it. So, how will you assess the attractiveness? Whether the message or
the material is commanding attention, actually throughout the day throughout 24/7 and every day
of our lives we are coming across a sea of information is bombarding a lot of information into us

from different sources.
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So, our message has to stand out, it has to be novel, it has to be attractive, so like what do you
like about this material, what do you not like about the message or what was the first thing that
caught your eye? Something must catch the eye, must compel the person to look at it and think
about it. Second is whether they are understood, not only understood, understood as intended, |

might want the people to understand something and | have framed a message.

People while reading it might understand something else, so that has to be understood whether it
is comprehensive or comprehensible and whether it is understood in the same way as | intend
them to. Third thing is acceptance, visuals, words all these have certain social barriers, some

social norms, some social mores make words, visuals etcetera culturally and socially acceptable.

The way the people dress, the way people carry children, the way people eat, the way people
move all these have certain acceptance norms. So, whether the visuals are following those norms
whether the words are in any way not in contradiction to these norms that has to be carefully
looked into.

(Refer Slide Time: 16:54)

Pre-testing

Aspecttobe | What lo sssess Sample Questions

Protested

Relevance Whether the informatbon s of 7 Whal lype of pecple do you think should read/wsich this
Interast 10 the Intended auckence messagaimateral?

# In what way are those peop'e d#ferent from you or the 5ame as

| you?

Call to action | Whether Ihe sudenca understands » What does 1he message! matens! ask the sutence oo 107
$he call to action

Persuasion | Whather the key benefil is » Vny 6o you think you should do what the message/matenal asks
persuasive and appeabng o the you lo do?

Intenced audience » How Ilikely are you 1o do Ihat and why?

Improvement | If and how the material needs tobe  » What would you change in this material / message to make # mare
impeoved appealing to you?

# Whal informabon ¢o you thek (s missing?

» What else. if anything, would you like fo mclude in the
malerial?

00 -
Then comes the relevance, | am talking about something which is not at all relevant to the
intended audience. So, that will not be accepted, so whether the information is of interest to the

intended audience, that is a very important consideration, make it interesting or choose things
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which are interesting to them. If it is something which will not interest this particular group but

perhaps some other group this will not be used for this group then.

So, material which is relevant, carrying information which is relevant to a particular group of
audience should be used for that particular group. The most important point is call to action,
every message is intended to motivate the audience to do something, ultimately to change
behaviour, to know more, to do something else then, do something in a different way than what

they are doing right now. So, is the audience understanding what they are to do the call to action?

More often they are not, words or phrases are framed like these 6 injections prevent the 6 killer
diseases, does it convey what the audience has to do? It does not or rather if you want your child
or to be healthy and avoid them from having all these 6 diseases. Take the child to the nearest
health center or to the nearest outreach clinic for immunization on these particular days. This is a

specific message telling him or her what to do, perhaps not in these exact words but in this line.

That sort of a call to action should be there instead of showed code, these types of generic
remarks. So, there should be a persuasive element also, so many people are asking us always to
do so many different things. So, we have to choose to do this thing in order to do that the
message has to be persuasive, has to be appealing, there is something in it which compels me to
do this. So, the words have to be the benefit has to be persuasive and appealing.

If we are able to formulate it in this way then people will definitely be persuaded to change. And
it is not necessary that I have understood everything and framed it accordingly. Testing also
gives us a scope of asking the people, the audience for whom it is intended for their suggestions
on improvement and they do come out with wonderful suggestions. Once you try testing you
would find the things which have escaped our mind, escaped our attention has actually come to

their sight or in attention.
And they say these things and they have to be incorporated for improvement, the changes.

Because more often than not they are very important points which would lead to better

acceptance of these materials better understanding of these materials, simple things, small things
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might be. But these things appeal to the audience, make them understand things better or provide
the context in which they will work.
(Refer Slide Time: 20:25)

Pre-testing

+ An initial pretest should be conducted with lechnical experts and gatekeepers of
the commundy 1o gnsure that ihe informatian = fackually correct and acoeptabie

+ Asecond pretestis then conducled wih representatve membess of the niended
forpel audence

o Asmall focusad taam (3-4 peaple) should develop the plans for pratesting. For e
pretest o be most efective, 115 basl b find propke simiar 1o the larpel audwence
ard tran them lo kead the actual pretesting exercses, This encourages honest
opnions and opennass during he pratesting procass,

+ 'Readability testing'is dore before the actual pretesting of messages! materials
(aspecialy print materials). A readablity test can Indicate the level of reading
dilficuty of prnl materals. 11 s done bedore materals are pretasted with the largel
dudience. Sludies shew that malerials writlen for lower reading levels are easier lo
understand and remembar aven for highly lierate audiences

0 |

So, usually pre-testing, for pre-testing and initial pre-testing should be done with the technical

experts or the community gatekeepers, the informal leaders and the former leaders in the
community. To ensure the information is factually correct, it is acceptable; this is done by a
small group of people. Next, we take a second test with the representative members of the
intended audience, select a group of people; it is not possible to do it in the entire community.

So, we select a group of representative people and do a test amongst them. A small focused team
3 to 4 people should do these pre-testing plans. For the pre-test to be more effective, it is best to
find people from this community similar to the target audience and then train them as to how to
do the pre-testing. In that case what happens is the actual audience would give more honest

opinions, would be more open in their feedback and that is what we intend to get.

Now the other thing which is very important is also the readability test. Before actually pre-
testing we can do a readability test to find out whether this material is difficult to read, it is done
before pretesting. Studies show that the materials written for lower reading levels are easier to
understand even for highly literate audiences. So, very difficult sentences with lots of joint words

is very difficult to read and people tend to overlook them.
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But if it is simple, they say the bible is the simplest reading material, so it is followed and widely
used all over.
(Refer Slide Time: 22:12)
- —
Pretesting methods

* The two mast comman peetestng melbads are individual inteeviews and
focus group discussions

o Irdividual Inferviews are ane«ansone mlervews where dsoussion between cne
Interviawser and one pactcipant takes place In a pnvale, confidential settng

» Focus Group Deoussions (FGDs) are small group gathenngs (8-10 people per
sessi0n) whare the matenals and messages are discussed in a group salting

o Expert review is also used. Expert Review nvolves ssing experls o revew
the draft materials and give comments and suggestions for improvements

* Readabilty sssessments help delermme (e level of reading dificully of &

wiitien matedial '

Ol . S j

So, pretesting methods are one can pre-test through individual interviews or focus group

discussions, individual just select some formal leaders, informal leaders, just show them the
material and one participant at a time you could do it in a private confidential setting. In focus
group discussions we get 8 to 10 people per session where the material and messages are
discussed in a group setting. We can also use expert reviews; you give the draft materials to
experts for their opinions.

(Refer Slide Time: 22:45)
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How to Assess Readability

+ The FoG Readabilty Test measures the rexdabiity of writing by estimaling haw many years of formal
educabon are rneeded lo understand o texl

v FoG Index - Amencan leatbook publisher, Roberl Gunrng obsened hiat most hgh sehool graduates
warg unabla to read

+ His opivon was thal newspapers and busness documents were ful of “fog” and unnecassary
complenty

+ Gunning spent the rex! few years festing and warking with mare than 60 large cify daily newspapers
and popular magazines.

Now readability assessments, there are various ways in which you can test readabilities there is

the FoG test. The FoG test measures the readability by estimating how many years of formal
education is required, is it can a 6-pass read this, can a 10-pass read this like this. So, actually the
Robert Gunning who was an American textbook publisher, he observed that even high school

graduates were unable to read most of the textbooks.

So, he started reading and he started working on this and his opinion was that newspapers and
business documents were full of “fog” and unnecessary complexity, so that is why people were
unable to read. So, he brought out this FOG index by spending the next few years testing and
working with more than 60 newspapers and popular magazines.

(Refer Slide Time: 23:40)
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How to Assess Readability

In 1952, Gurning published 3 book. The Techngue of Clear Wiling' snd crealed (he Fog Index, caicutled ss lolows

+ Step 1: Take a sample passage of af leas! 100-weeds and count he number of exacl words and senlences.

+ Step 2: Divide the total numbar of words In the sample by the number of sentences to get the Average
Sentence Length (ASL)

v Step 3: Count the number of words of tvee of more sylables thal ane NOT (1} proper nouns, {ii) combinalions
of sasy words or hyphenated words, or {iil) two-syllable varbs made into three with 45 and -ed andings

+ Step 4: Divide this number by the number or words in the sample passage. For example, 25 Jong words divided
by 100 woeds gives you 25 Percent Hard Words (PHW)

+  Step 5: Ad the ASL from Step 2 and the PHW from Step &

v Stap 6: Multply the result by (1 4

The mathematical formuta is: Grade level = D4 (AS + PHW)

The underlyng message is Ihal shoel sentences wilien in simple nguage scheve betler score than long sentences
wrilten in complicated bnguage

The ideal score for readabiity with the Fog Index Is T o 8. Anything above 12 15 too nard for most people to read

o) :
So, how to assess? Gunning actually published a book; the technique of clear writing and he
created the Fog index. How do you do it? You take a sample passage of at least 100 words, count
the number of exact words and sentences in it. In step 2 you divide the total number of words in
the sample by the total number of sentences to get the average sentence length. Then you count

the number of words with 3 or more syllables these are the ones which are difficult to read.

But they should not be proper nouns or combinations of words or 2 syllable words. So, these
words with more than 3 syllables you divide by the number of words in the sample passages. So,
25 long words divided by these 100 words we have selected a sample of 100 words we will give
25% hard words. So, the average sentence length is added to the percentage of hard words and
multiplied by 0.4 to give us the grade level.

So, basically it means that short sentences and simple language will give you better score than
long sentences in complicated language. So, always when preparing this material or the
messages keep the messages in short sentences with simple language. Ideal is 7 to 8, anything
above 12 is too hard for most people to read.

(Refer Slide Time: 25:05)
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How to Assess Readability

+ The SMOG Readatulity Test 15 a measure of reacatuldy that estimates
the years of education needed to understand a piece of writing,

o |t calculated by reading 30 sentences, counting woeds with more than 3
sylables, and using 8 formuta which Hary Mclsughin cregted n 1969

+ For written materials at least 30 sentences in length: Ten sentences
are selected from the baginning, in the middle. and near the end of the
malenal In the sample of 30 serdences, all the werds containing three or
mare syllables assessed through pronunciation (including repetifions of
Ihe same word| are circled Add 1he tolal number of words counted

+ For written materials less than 30 sentences in length: all the woeds
contaning three or more syladles are couned

s i o gy K
There is another one the SMOG readability test. Here it is with smaller pieces, you take 30
sentences, count words with more than 3 syllables and use a formula, | am not discussing it here,
you can go through the resources for understanding it better. For written materials at least 30
sentences in length you select 10 sentences from the beginning and in the middle and near the
end in this sample you collect, count the number of words with 3 or more syllables and then the

total number of words count divided.

For written materials less than 30 sentences you can just read or count all the numbers all the

words with 3 or more syllables.

(Refer Slide Time: 25:48)
(E=—————————

" How to Assess Readability

A rapid eshimale of readabily can atso be made dreclly by comparning Ihe tolal number of
polysyladlc words In the SMOG convarsion tabie:

Total Polysyliabic | Estimated Reading Level
Word Count
0-6 Low-literate
1-12 Primary school
13-% Secondary school
n.n2 I Higher sacandary school
T3 | University o postgracuate educalion
'Adapled from lable developed by Haraid G MeGraw, Offce of
ECducationol Research, Batimore County Schoals, Towsan, Maryland

OO ot abl oot tchiniingy SHikr el
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And this is a rapid estimate this was done by Harold McGraw from schools. If the total
polysyllabic word count is 0 to 6, it is useful only for low literate. For 7 to 12 it needs at least
primary school educational level, for 13 to 30 it requires secondary school educational level, for
31 to 72 it requires higher secondary school and 73+ would be university or postgraduate

education.

Unfortunately, in some of the studies which we have conducted for readability tests most of the

posters and material which have been used here ranges between secondary and higher secondary.

So, there are lots of joint words, polysyllabic words, so we need to change these, modify it for

primarily low literate audiences here.

(Refer Slide Time: 26:42)
———————

Writing for social media

. Length: Facebook posts can be up 1o 250 characters {including spaces)
Tweets should be 120 characlers or less, induding a shortened URI, text
mes5a0es should be short (fewer than 160 characters), Including spaces,
punclualion

2. Access to more information: Hyperink % 'Web pages, phota, vdeo ete

Include information availabie theough other social media charnels: a shon

code for 1exts; a hashlag for Twitter

3, Call to action; Start with 8 varb if possibka’ use walch_ read. leam, elc lnvile
followess %o do somelhing such as watch & video or sllend an event

4, Tone; Write in a friencly, action anented, casual style. Avoid jargon
5. Tagging: use the @ symbol v front of & public health partner’s name in your
post o sulometcaly create g bnk 8nd deplgy e post oa the parlrers page

Begin aach message with the name of the program

6, Abbreviations: avoxd adbrardations, but If necessary, use sparngly and onty
1 easty urdersiood

0% :

Lastly, I think we should discuss a little bit about writing for social media because this has

become a source of information on health. A lot of misinformation and also bringing about
infodemics, particularly the experience as COVID-19 has taught us. So, we have to be careful in
writing for social material firstly about the length, Facebook posters can be up to 250 characters,
tweets should be 120 characters or less, we should have a short URL, text messages should be

very short including spaces punctuation etcetera.

People do not really have time to go through a lot of things. And if people need access to more

information there should be hyperlink to web pages, photos, videos etcetera or you could include
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information available through other social media channels hash tags for Twitter, short code for
texts etcetera. Call to action should always be there, so start with a verb, if possible, use, watch,

read, learn etcetera.

Invite followers to do something such as watch a video, attend an event, most of you have been
doing it, so just to recap a few important issues. Write in a friendly action oriented casual style,
not to use jargon that is the least understood and overlooked. Tagging is important, we can use
the at symbol in front of the public health partners name in your post to automatically tweet a

link and display the post on the partners’ page.

But begin each message with the name of the program and one very cautionary note about
abbreviations, avoid abbreviations, if necessary, use them very sparingly and only if it is easily
understood. So, that was a lot about use of different types of material be it print, be it the
electronic versions.

(Refer Slide Time: 28:41)

CONCLUSION

+ Practical steps for planning, designing and use of diferent communication material
have been highlghted 1o facitale effechve community level hesith education
inferventions

+ Prelestng and readabiity assessments of matenal espacially print material is vital
before scaling up their producton and distribution

+ With ncressing use of sead media for bealth commurscation and the evolving
chalienge of infedemics, health education also needs & fallow the guidetnes for
appropriate weiling in social media lo meet the needs of the fulure,

We have to be very cautious, there are some practical steps which we can take for planning,
designing and use of different communication material, these have been highlighted. So, that we
can in future facilitates effective community level health education interventions. For this testing,
pre-testing and readability assessments especially print material assessments is vital before we

scale up the productions.

591



We produce crores of material but they come to no use, with increasing use of social media for
whole health communication and the evolving challenge of infodemics as | mentioned. Health
education also needs to follow certain guidelines for appropriate writing in social media to meet
the needs of the future. So, let us all be geared up for the future with all these skills and
knowledges and put it to good practice.

(Refer Slide Time: 29:33)

RESOURCES

+ Heallh Educabon, Advocacy and Communily Mobizatian Modute: 9. Methods and approaches of health Communication
. (Cited 28 N 2021). Avallable from:
hitps.fiwww.cpen.eduiogenl view.php?id« 166
+ Heallh Communizabon Strateqgies - Rural health Promatian and Diseasss Preventon Toolkil [Intermet)
Ruranealthinfo.on. [cited 20 November 2021). Avaslable trom nitps. iwww.ruralhegithinto.orghoolkitsmeatih-

heakth-comm, h

p

+ Health Communication Methods, [Internet]. npin.cde.gov. [cted 29 Navember 2021). Avaiable from
hilps fingin ode.govipagesit (Rl Ihods

+ CDC Sockal Media Tools, Guidelines & Bast Practices | Social Madia | COC [Intemet]. Cac.gov. [cited 29 ;
2021). Available from: hitps.Mww.cdz govlsec Jatools/guideinesindex himl

o

« Debe M, Health prometon and Education: Foundaticns for Changing Health Behanior 151 Edition 20
Publishers

Ao Tovekbae o' bttty Shrmegawie

These are the resources for further reference, thank you.
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